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Consumer textiles and
ethical issues: Outworkers

As home economics professionals continue to look at issues of social justice and sustainability, this issue of /nForm brings some website
snippets related to outworkers in the textiles industry. These snippets are extracted from the following websites:

Fairwear website: http://www.fairwear.org.au
Nosweatshoplabel website: www.nosweatshoplabel.com
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The Code is a Way to
assist manufacturers

to meet their legal
obligations, such as
provide Award rates and
entitlements and provide
homeworkers with a

set minimum amount

o€ hours per week. the
code requires extended

reporting responsibilities,

but Manuvfacturers
odon't have to change
their business structure
to become Accredited.
Put simply, the Code

is essentially a way to
ensure Companies are
not breaking the law.
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About the FairWear campaign

http://www.fairwear.org.au/engine.
php?5ID=1000029

The FairlWear campaign is a coalition of
churches, community organizations and unions.
The FairWear Campaign addresses the gross
exploitation of workers who make clothing at
home in our Australian community. It is an
effective way for consumers to respond to
this injustice in our own country. FairWear was
launched in Melbourne in December 1996.
Already, thousands of letters have been written
to retailers and politicians, and consumer
awareness and protest actions have been held.

Most outworkers
do not receive
guperannvation of

holidoy P&Y

Most outworke,s

V‘eceiVe wages O‘P

between $2_¢5
Per houy,

%7% op
ovtworkers work
Move than 17
hours o Jay,

Does all this mean that
consumers will have to pay more
for clothes?

http://www.nosweatshoplabel.com/fag.asp

Consumers need not pay more for clothing. Some
companies have been getting their garments made
for very low prices in Australia and elsewhere, yet
making high profits. Higher wages for workers
can be absorbed by both retailers and contracted
suppliers. Clothes made by workers at home for
a few dollars can retail for anywhere between
$300 - $500 or sometimes even more! Many
successful factory-based manufacturers already
pay Award wages and maintain affordable prices
for consumers. Also, if workers are not pushed to
work 16 to 20 hours a day, in order to survive,
there may be more jobs available.
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Resources available:

The Fair Wear Designer Kit http://www.fairwear.org.au/media/client/ 1-06-05DK.pdf
Contents: Consumer Fact Sheet; Fair Wear Workplace Survey; Write to your Favorite Designer; Designer/ Label addresses and contacts;
Homeworker Fact Sheet; Taking it further

Hometruths kit http://www.fainvear.org.au/engine.php?SID=1000019&AID=1000019 curriculum resource for schools that covers the key
learning areas of: English, Design and Technology, Visual Arts, Legal Studies and more.

Speakers Kit http://www.fairwvear.org.au/engine.php?SID=1000020

The Fair Wear Speakers Kit is an all round resource for presenting the issues raised by Fair Wear to your local community group. Whether it
be your local P&C, local council or just family and friends, this kit gives you all the data to get going. Combine this with action kit for great tips,
sample letters and action ideas!

‘Twenty Pieces’ Video http://www.fairwear.org.au/engine.php?SID=100005 1

“Twenty Pieces’ tells the inside story of fashion from the workers' perspective. This is the story of the homebased outworkers who make our
clothes in their lounge rooms and garages. From India to Australia, the pattern is the same: low wages, long hours, and child labour shape the
garment industry. This film explores the human cost of fashion by looking at the labour behind the label. ‘“Twenty Pieces' is 26 minutes long,
and was produced for FairWear by Jocelyn Pederick and Ben Pederick. To order a copy, send a cheque or money order for $25 (individuals) or

$60 (institutions), plus $4 for postage (if you are in Australia) to FairWear in Melbourne.
Ethical SHOPPING GUIDE http://www.fairwear.org.au/engine.php?SID=1000079

List of companies accredited to Homeworkers Code of Practice

‘No Sweat School’ DVD http://www.fairwear.org.au/engine.php?SID=1000056

FairWear has recently developed a DVD resource ‘No Sweat School' filmed at Marian College Sunshine, Melbourne
in 2004 and featuring students in an ethical fashion parade and talking about homeworkers. The DVD is 7
minutes long and provides a useful tool to be used in a range of teaching curricula. FairWear also has a FairWWear
Action School Kit. The DVD and kit are also ideal to encourage school communities to develop creative strategies §
to support and engage with the FairWear campaign around local and international campaigns on social justice work 8
related issues—think global act local. Some ideas include a fashion parade—such as featured on the DVD—encouraging
students to source ethical suppliers, for example Qualitops, for Year 12 or Year 10 end-of-year school shirts. The DVD

can be purchased from FairWear for $25 each, including a fact sheet. Please download the order form. All proceeds go
towards continuing the FairWear campaign against the exploitation of homeworkers in the garment industry.

Homeworkers and the industry
http://www.nosweatshoplabel.com/homeworkers.asp

In Australia and in other countries, some people in the fashion
and textile industry work in modern factories for legal pay. More
often however, they work in a cramped sweatshop or in a room
or garage at home for substandard wages. People who work
at home, away from the employer's premises, are known as
outworkers or homeworkers.

Because home-based labour is a ‘hidden’ or ‘invisible’ workforce,
it is impossible to say exactly how many outworkers there are
in Australia. Research conducted by the Textile, Clothing and
Footwear Union of Australia approximates that there is a pool
of around 300,000 outworkers in Australia with around 75% of
companies in the clothing sector having production performed
in private homes. Various research projects and Senate inquiries
agree that outwork is now so prevalent in the fashion clothing
sector that it is not just a characteristic of the industry—the entire
industry is actually structured around it.

Being isolated and with very little bargaining power, homeworkers
are in an extremely vulnerable position. The vast majority
of homeworkers are women from non-English speaking
backgrounds. The low piece rates that homeworkers are usually
paid, translate to very low hourly wage rates, which fall well below
legal industry standards.

In addition to experiencing poor working conditions and
unreasonable or improper terms from employers, homeworkers
very rarely receive industrial entitlements such as paid annual
leave, superannuation, or sick leave.

Due to the high number of parties usually involved in the
production of garments, manufacturers find it easy to pass
responsibility on to another person or company in the production
chain. The growing influence of retailers further up the supply
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chain has the capacity to increase pressure on price and response
time. The price of garments is usually set at the top of the chain
and then successively eroded, often by non-production parties, as
the work moves further down the chain.

Due to poor working conditions and inferior machinery,
homeworkers are three times as likely to have work related
injuries, both acute and chronic, than their counterparts who work
in factories. However, numerous studies show that homeworkers
simply do not make workers’ compensation claims. There is a
widespread reluctance from homeworkers to speak up about their
maltreatment, due to fear of jeopardising their work supply. Such
concerns are exacerbated by the extremely low incomes that most
homeworkers live on.

Homeworkers face irregular work and an insecure income.
Homeworkers are often given unrealistic deadlines to meet and
children and other family members have to help finish the work.
Receiving no payment or less than what was originally agreed on,
is also a common problem.

Homeworkers in Australia typically work IZ hour days,
six or seven days & week, Lor about one third of the
awavrd rate o€ pay. It is not uncommon 1o £ind outworkers
receiving $3 an hour and sometimes less.

Although disturbing levels of exploitation have plagued the fashion
and textile industry for many years, we can all contribute to the
efforts to end the injustices experienced by homeworkers. The
HWCP asks manufacturers to take responsibility for the entire
production process of their garments and not to ‘pass the buck'.
Consumers can support the HWCP by purchasing garments
that display the No Sweat Shop Label, by asking retailers if
they are signatories to the Code and by encouraging labels and
manufacturers to become accredited to the Code.
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Consumer textiles and ethical issues: Outworkers cont.

Designer & Corporate Wear

Fashion Designers Start To Get the Message...
http://www.fairwear.org.au/engine.php?SID=1000057

In September 2004 Fair Wear received a grant from the Federal Office for the
Status of Women to pursue a Designer and Corporate Wear Strategy to
address the ongoing low wages and poor working conditions of outworkers
in Australia who produce clothing for this sector. For over twelve months Fair
Wear has been in discussion with the biggest names in Australian fashion
including: Collette Dinnigan, Lisa Ho, Akira Isogawa, Leona Edmiston,
Sass & Bide, Zimmermann and Alex Perry. This has involved multiple
face-to-face meetings, phone conversations and correspondence, distribution

-

Ritadler gets 53

The Qiuiwecelosr
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Manuiacturer gets 512
Lontractor gets 510

Subcontractor gets 56

The Contracting Chain

o Marndm b {17 Reser il

gets paid 53

Shirt Costs You 570

of resources such as the NSW Guide to Employment in the Clothing Industry,

and other Code related information.

FairWear congratulates Collette Dinnigan for her successful accreditation to the code! Akira Isogawa and Alex Perry are engaged in a
dialogue with the Textile Clothing and Footwear Union about conditions in their respective supply chains.

These are huge advances in changing the culture in the industry, as these labels are amongst the most recognized and celebrated by the
industry and the public. We have evidence that some of these labels have been made by outworkers, so these outworkers will receive
improved wages and conditions as a result of the designers’ accreditation. Through this project Fair Wear has also spoken to women'’s
organisations, trade unions and fashion design schools to alert people to the situation faced
by outworkers and provide them with resources to act.

95% of workers sewing garments in the
Australian  Fashion Industry work from
home for piece rates sometimes as low as
$3-84 an hour. Most are first generation
Asian migrant women with difficulty
speaking English who work in an isolated
environment without knowledge of their
legal rights under the Australian Award
system.

Huang Ying is 52. She has been an
outworker for 18 years. Her health has
deteriorated as a result of her work, she
suffers from low blood pressure, chronic
lower back pain, shoulder and neck pain.
She has repetitive strain injury in both
wrists and other joints. Her eyes are now
deteriorating from long hours and overwork.
For all this she receives approximately 390
per week, working 7 days 9am — 9:30pm.
Ironically Huang hasn't had a new set of
clothes for ten years. “My friend, she gave
me my one formal dress. It was second
hand, but she said then | would have
something to wear to church...”

Gigi is 37 years old. She has been sewing
clothes for 5 years. Gigi sews skirts for 5 a
piece. Each skirt is complex and takes about
I hour to complete. She also sews belts.
For each belt she is given 70c—but one day
she saw them selling in stores in the city for
$25 each. In 1 hour Gigi can make 8 belts,
which means she makes $5.60 per hour.

\For one job Gigi had to get her husband

to help finish the order in time. Together
they finished 400 skirts in 3 weeks to meet
the deadline set by the boss. Together
they received $4.50 per skirt, $1800 for 3
weeks work. Gigi picks up the work from
her boss’ factory, she pays for the petrol
herself and also for the electricity to run
the sewing machine. When Gigi suggested
that her boss read the NSW Government
regulations on employment the boss said
she didn’t know about the booklet or the
laws and said “not to worry about it” Gigi
does not want to lose her income because
she is supporting a family, so she is still
working for this boss.

Michael is a year 8 student at a public
school in western Sydney. After school he
goes home and helps his mum with her
work. A lot of the time, he just cuts threads
and fixes labels onto the garments his
mother has sewn. One time, the boss
called his mother and told her that he
needed the garments finished quicker than
he had originally said. His mother had to
agree because the boss told her he would
fine her for every hour they were late. They
worked all night to finish the job. When
Michael went to school the next day, he
feel asleep during class. His teacher woke
him up, angry, saying “What, were you up
watching videos all night?”. His teacher
didn't know he was helping his mum at
night.

Ethical manufacturers
= http://www.nosweatshoplabel.com/

Falr Wear Campalgn http://www.fairwear.org.au/media/client/ 1-06-05CK.pdf | ethical_manufacturers.asp
Fact Sheet: ‘An Outworker’s Perspective’

All of the companies listed below are
Accredited to the Homeworkers Code
of Practice. This means the company
verifies that all of the garments they
produce in Australia are manufactured
ethically and all workers involved
in the production received at least
Award wage rates and conditions. The
companies have made their production
lines transparent and are helping to
end exploitation in the fashion and
textile industry.

The Clothing Company
(Resort Report & Maggie T)
www.maggie-t.com.au

Collette Dinnigan
www.collettedinnigan.com

Puma Sportswear
WWW.puma.com

Yakka Workwear
www.yakka.com.au

NB. There are many more manufacturers
listed on the website.

“One disturbing fact about outwork in
Australia is the incidence of children working
long hours beside their parents. The use of
child labor in outwork appears to be directly
related to the high pressure of tight deadlines
and low prices imposed by contractors. Many
families have no choice but to involve their
children in the production process to get the
work done.”

J
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Action ideas

http://www.awatw.org.au/fairwear/action/ideas.htm!

Small groups of people can change the world. Never forget that
you can make a differencel!

INDIVIDUAL

+ Be on the FairWear newsletter or e-mail list or keep checking
this website for updates on ways to support the campaign.

« Always try to find out the most up to date information and the
do's and don'ts of lobbying and actions. Contact your nearest
FairWear Campaign office.

« Remember the Homeworkers Code of Practice (‘the Code")
only applies to Australian Made clothing, so support Australian
Made.

+ Workers are not only exploited in Australia—look at the website
list for international campaigns. Think Globally Act Locally.

+ When you buy clothes in a shop which has signed the Code
let the sales person know why you are shopping there. Say
it in a big voice—you never know who might be listening!

+ Get on the internet and spread the FairWear message.

+ Make and wear badges: ‘I wear FairWear, ‘Ask me about
FairWear, 'Support FairWear', ‘Australian Made Australian Paid’

+ Write to parliamentarians about the issues (letters, petitions
etc.)

« Write regularly to the companies who haven't signed the
Code—continue to tell them why you support companies who
have signed the Code. Make sure you contact FairWear for
sample letters and guidelines. (there are a couple of important
points to be aware of so that FairWear doesn't get into legal
trouble.)

« Approach the FairWear Campaign or organisations like Asian
Women at Work who work with outworkers—volunteer to help
out e.g. mail-outs, baby sitting.

FAMILY

+ Regularly distribute up-to-date ‘wallet cards’ (available form
FairWear) listing the companies who have signed the Code to
your family and friends.

 Encourage your family (parents, siblings, grandparents, aunts
and uncles etc.) to buy FairWear, when they are buying new
clothing.

 Encourage your family to give gift vouchers from shops who
have signed the Homeworkers Code of Practice and support
the ‘'no sweatshop’ label.

SCHOOL

« Recommend that your Student Representative Council
endorse the FairWear Campaign and organise or support
some of the ideas below.

+ Find out which companies make your own school uniform
and ask them to sign the Homeworkers Code of Practice
and seek accreditation to use the ‘No sweatshop' label. It

"There are approximately 300,000 outworkers in Australia,
with around 50-60, 000 in Queensland.”

— Karvina Nolan, Fairlear.

is relevant for all companies in the clothing industry in
Australia to sign the Code, even if outworkers don't make
their garments at the moment. It shows their commitment
to eliminating exploitation of outworkers (and also reduces
unfair competition for companies who pay workers the award
wage). If your school uniform is being changed, make the
new contract conditional on signing the Code and having the
'no sweatshop’ label. The Code is available from the Textile,
Clothing and Footwear Union.

Make some posters publicising retailers and manufacturers
who have signed the Code and have the 'no sweatshop’
label. Display them at school.

Use the case studies in the ‘Home Truths’ education kit to
design some leaflets about outworkers and their experiences.
(Remember to acknowledge your source of information).
Ask the school to print copies for you to give out to other
students or at your local shops or ask for permission to include
information in the school newsletter.

Organise a FairWear Fashion Parade.

Dress up a mannequin in ‘FairWear' and display it in a
prominent place at school.

Set up a FairWear information stall at your school, local
community or church event. Distribute FairWWear postcards for
sending to retailers with the message that they want to buy
clothes displaying the ‘no sweatshop’ label as a consumer’s
guarantee that the company is serious about stopping the
exploitation of outworkers in the Australian clothing industry.

Request a FairWWear action kit to share with friends—it contains
heaps more ideas.

COMMUNITY
« Put the Case study leaflets you made at school into the local

library and community information centres.

With some friends, give out the wallet-sized FairWear lists of
stores in your local shopping centre who have signed the
Code, to the shoppers and passers-by. Remember to be non-
confrontational and stay together in a group.

Write to the Editor of your local paper about outworkers and
what people can do to support fair wages and conditions for
them. Name some local stores who have signed the Code
and sell garments with the ‘'no sweatshop' label.

Stage a mime or drama in your shopping centre or railway
centre; promote FairWear dramatically.

With a group of friends, visit stores who have signed the Code
and congratulate them for being committed to fair wages for
workers. Give them a thank you card or letter explaining why
it's important to you. Be aware, their staff may not know
about the Homeworkers Code of Practice—you can explain
it to them. Encourage them to support the ‘'no sweatshop’
label.

Invite the local paper to write a story about the issue, the 'no
sweatshop' label and to photograph you thanking the store
manager.

Fairwear 130 Kittle Collins Street, Melbourne 3000 Tel: 03 9251 5270 Email: fairvear@fairwear.org.au www.fairwear.org.au
No Sweat Shop label C/- 359 Exhibition St, Melbourne VIC 3000 Tel: 03 9639 2955 Fax: 03 9639 2944 E: info@nosweatshoplabel.com
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NANOTECHNOLOGY—What it is and what we should know about it
Elaine Attwood

CFA Representative on Standards Australia’s Nanotechnology Committee
HEIA(Q) is a member of the Consumers’ Federation of Australia.
The following is an extract from CFA's Newsletter Issue No. 27, August 2007

Although relatively new to the consumer, nanotechnology
is not a new concept. It first emerged in 1959 when the
theoretical possibilities of the nanometre, and its exploitation,
were expounded by the American Nobel prize-winning
physicist, Richard Feyman. He advocated the manipulation of
matter which would end up producing unique, and eventually
useful, physical and chemical properties (Quantum Physics).
It took a further 26 years before the first practical examples
caught up with the theory. This was in 1995 when Kroto, Curl,
Smalley and colleagues discovered the third physical form of
carbon consisting of 60 atoms and termed C60 fullerine(s) or
‘buckeyballs’ since they resembled the hexagonal shapes on
a soccer ball..

There are many definitions of nanotechnology and efforts are
being made to come up with terminology and nomenclature
that will be accepted at the international level, but basically it
means manufactured materials, structures and systems that
can exist and operate at the scale of 100nm or less.

A nanometre (nm) is one billionth of a metre and is hard to
imagine, but for comparison a virus is usually between 10—
10nm; a DNA molecule 2—12nm; a human hair 80,000nm
and a blood cell 5000nm. It is the world of the small.

Nanotechnology provides the potential for advances in micro-
electronics, engineering, food production, medical diagnostics,
drug delivery, fertilizers, cosmetics, environmental applications,
communications and packaging. Many of these areas can be
merged under what is known as ‘convergance’ through the use
of nanotechnology e.g. bio-nanotechnology; micro-electronic-
nanotechnology.

Nanotechnology can be used in chemistry, biochemistry,
physics, biology, medicine, nutrition, engineering, information
technology and packaging materials. It will be useful in
applications where extraordinary strength and lightness is
required, where layers of thin film or surface coatings are
required, and in military applications.

So why are nano-particles/materials different? Because
materials behave differently physically once they are reduced
to particles below 100 nm. It is at this level that what is known
as quantum physics take over. Nano-materials have novel
properties which are not exhibited by their bulk counterpart.
These differences show up in size, shape and properties, i.e.
what they can do. They include optical, mechanical, magnetic or

electrical properties, increased relative surface area, increased
chemical reactivity and greater strength and lightness.

Whilethere maybe manybenefitsto comefromnanotechnology,
like all new technologies, there are also problems that need
to be researched and addressed. As yet we have incomplete
knowledge, and research is fragmented across many different
disciplines and countries so knowledge is slow to be dispersed
to the wider communities. With incomplete knowledge of
nano-materials, it is difficult to assess as yet how they will
behave upon full commercialization.

Presently we have the following gaps in our understanding of
nanotechnology:

Understanding the capabilities of the technology
How do we test for this? More research is required.

Understanding the occupational health and safety
risks associated with nanotechnology

Workers and researchers face the greatest hazards and are
most directly threatened by nano particle toxicity. Exposure to
nano materials can be either through the respiratory system,
through the skin or through ingestion. Consumers will be
exposed to nano-materials via cosmetics, drugs, foods and
packaging.

The ingestion of nano-materials is one use of the technology
that the medical profession sees as beneficial as it can be
used for the delivery of drugs that can more accurately target
a problem area. The unknown is that it is not yet clear what
happens to nano-materials in the body. We do know that
nano-materials are small enough to be capable of crossing the
Blood Brain Barrier.

Lack of international agreement for nomenclature
and characterisation of nano-materials

The good news is that this is currently being addressed.
The International Standards Organization (ISO) has set up
a committee (TC229) which is working towards obtaining
agreement amongst countries as to the terminology that will
be used and the sorts of tests that will be needed to enable
nano-materials to be characterised. Once this is done, then
risk analysis, including hazard analysis, will also be able to be
carried out. Mirroring the 1SO, Standards Australia has set up its
own committee, together with the same three working groups—
one dealing with nomenclature, another with characterisation
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of nano-materials and the third looking at occupational/
environmental health and safety.

Lack of knowledge about the environmental issues
that nanotechnology raises

The issue of the environmental and human risks involved in
disposal or recycling of products containing nano-particles is
one of the greatest areas of uncertainty. The environmental
impacts of nano-materials will depend on the assessment
of the particular nano-material's chemical properties, the
behaviour of the material, the resident time the nano particle
is in the environment and its environmental fate, toxicity [both
acute and long-term], persistence in organisms and the bio-
accumulation potential. At the moment these are areas where
very little data are available, particularly on engineered nano-
particles in soils and ground water. A nano-material could
have a different degree of risk depending on its production
technology and also its application.

There is no regulatory oversight

The nanotechnology industry is growing at a rapid rate. Products
that incorporate nanotechnology were worth $32 billion in
2005, a figure that is forecast to grow to US $1 trillion by 2011—
2015. As this industry expands, so too will public, workplace
and environmental exposure to nano-materials increase. To
date there is no regulation in place to protect workers, the
public or the environment from nanotechnologies risks. There
is presently no requirement for manufacturers of products that
contain nano-materials to conduct safety testing of nano scale
ingredients before products are released onto the market, or

to make the results of any testing public. Likewise, no products
are labeled as being produced through this technology.

Despite this lack of oversight, there are already more than 720
products containing nano-materials commercially available
including sunscreens, cosmetics, baby products, food; fertilizers,
clothing, industrial catalysts, fuel cells, household paints and
furniture vanishes, sports equipment, computer and television
screens, wound dressings, medical equipment and more.
Needless to say there has been no public debate or any input
from the public concerning the use of these materials.

There will be economic effects too as nanotechnology is likely
to transform all sectors of the economy and this could lead to
disruptive and profound changes within and between industrial
sectors and labour markets. The question is not whether this
is a good or bad thing per se, but that such technology-driven
economic and social disruptions are likely to exacerbate
existing inequalities rather than redress them, particularly in
Third World countries.

In the budget the government announced the setting up of
the Office of Nanotechnology, which will implement Australia’s
nanotechnology strategy. Some $21 million has been set aside
for nanotechnology.

As this technology will affect everyone in just about all facets
of their life, it behoves us all to be aware of both its potential
benefits and as yet, unresolved potential problems. It is
essential for industry and consumers alike that the technology
is not permitted to get ahead of the regulation—both need
regulation to benefit and protect.

Food Standards Australia

Reproduced with permission of

The FSANZ web seminar on intense sweeteners is now avail

at http://www.foodstandards.gov.au/newsroom/webseminars.cfm

including:

+  Food labelling for small businesses

+ Food safety for consumers

» An overview of the Food Standards Code
+ Chapter 2 of the Food Standards Code: commodity stand:
« Chapter 3 of the Food Standards Code: food safety standard

» Chapter 4 of the Food Standards Code: Primary Production
Processing Standards

email info@foodstandards.gov.au.

inForm

on the FSANZ website

This is the 2nd in the series. Others will be held in the next 12 months

+ Food additives and processing aids for small businesses .
If you would like advance notice to attend the web seminar live please

aland web s

andards Australia New Zealand

and
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HEIA(Q) is a member of the Consumers' Federation of Australia.

n CONSUMERS’ FEDERATION OF AUSTRALIA

The following are extracts from CFA's Newsletter Issue No. 27, August 2007

Unit pricing

A couple of weeks ago the front page headlines were all about the cost of goods in our supermarkets. A Choice survey, for example,
identified some goods that cost 40 per cent more than four years ago. No consumer is going to be happy about that.

CFA and Choice have long been campaigning for mandatory unit pricing in supermarkets (where the cost of goods is also shown as
price per kg or litre etc.). Mandatory unit pricing would save time and money for consumers. For example, which packet of cornflakes
represents the best value per kilogram — 825g for $5.38, 525g for $3.30, or 310g for $2.697 Most of us would need a calculator
to work this out accurately (the answer in this case is the 525g pack). Sometimes smaller sized packages are cheaper than larger
packages but only unit pricing information makes such a comparison easy to do.

Unit pricing also encourages competition between manufacturers and between retailers, which keeps prices down. It can also deliver
health and environmental benefits.

lan Jarratt recently completed a Churchill Fellowship to look at unit pricing in supermarkets in the European Union and the USA. lan
found that unit pricing is mandatory in the European Union and parts of the USA; elsewhere in the USA it is provided voluntarily by
many supermarkets. lan will produce a final report on his work soon. But he has already concluded that to secure the numerous
benefits obtainable from unit pricing, Australia needs a well designed mandatory system with set standards and backed by effective
monitoring and enforcement of compliance, plus a consumer education campaign. We already have a compulsory unit price system
for packages of fresh meat etc.

The ALP announced that it would hold an Inquiry into the cost of grocery prices. To take advantage of this window of opportunity,
we had an article published in the Brisbane Courier Mail and lan did a couple of radio interviews. We want both political parties to
introduce unit pricing, but so far have been unsuccessful in convincing them.

Overseas experience shows that consumer campaigns for compulsory unit pricing can be long and hard but can be won. So watch
this space. Eventually unit pricing will come to a supermarket shelf near you.

Fiona Guthrie and lan Jarratt
Queensland Consumers’ Association

ACCC UPDATE

ACCC secures $270,000 boost to the organic food industry

A boost to current moves to develop a national Australian standard for organic and biodynamic produce will follow from an ACCC
action. A total of $270,000 has been provided by GO Drew Pty Ltd after it admitted to the ACCC that it had substituted free range
eggs to its free range organic products over an extended period. The products concerned were sold as being certified organic by the
National Association for Sustainable Agriculture, Australia Ltd. The Organic Federation of Australia, the peak organic industry body,
will receive $216,000 to be used to assist in the development of a national standard for organic and biodynamic produce through
Standards Australia. NASAA will receive $54,000 to enhance its ability to certify and monitor organic produce.

http://www.accc.gov.au/content/index.phtml/itemld/790453 /fromltemid/2332 Issued 22 June 2007

Bevco corrects misleading country of origin fruit juice labels

Fruit juice producer Bevco Pty Ltd will change its labelling of its products following an ACCC investigation. Bevco had labelled a
number of its fruit juice beverage products as ‘100% Australian Made & Owned' although the products predominantly consisted of
imported juice. ‘Bevco used the term on its Bevco and Macquarie Valley branded fruit juice products,” ACCC Chairman, Mr Graeme
Samuel said. ‘But some of these products contained 99.9 per cent imported reconstituted juice.’

http://www.accc.gov.au/content/index.phtml/itemld/789362/fromltemid/2332 Issued 8 June 2007

20

SEPTEMBER 2007




NEWS EFROM OTHER'ORGANISATIONS

Tuckshop of the Year Awards

Has your tuckshop made a difference this year?

The Queensland Association of School Tuckshops recently called for nominations from schools to enter their canteen in
the Tuckshop of the Year Awards. This is an annual event and is a great way to acknowledge the hard work of the canteen
staff and volunteers. There are also some great prizes for winning schools including state of the art commercial cooking
equipment. HEIA(Q) members are encouraged to nominate their tuckshop for an award. Details are outlined below and

the full nomination form is available online at http://www.qast.org.au/Portals/0/pdfs/QAST_TOTYNomFormO7_low%20

res_web.pdf. Alternatively contact Trent Ballard, Client Services Manager by telephoning 07 3324 1511 or emailing trent@
gast.org.au
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Dawn Adcock retires from teaching

Dawn Adcock has retired from teaching after many years in the profession, with most of them being spent at Taroom State School,
approximately 460km west of Brisbane. With a student population of approximately 150 across years P-10, Taroom State School has
only one Home Economics teacher—and since 1978 that has been Dawn, although she was first transferred there as a Home Economics
teacher in 1971.

On behalf of HEIA, on Saturday 1 September 2007, the principal of Taroom State School, Jeff Cappel, presented Dawn with a gift of
appreciation from the Institute. The function was attended by past and present staff members, principals, students and community
members. Dawn'’s contribution to the community was evidenced by the 250 people that attended, with over 25 well wishes sent.

Dawn’s leadership in the Roma District has been exemplary and on behalf of the profession, HEIA thanks Dawn for providing that
leadership and inspiration to her colleagues. For many years, the role that she took on as regional coordinator for HEIA(Q) was pivotal in
ensuring appropriate professional development was offered and in maintaining networks in the region. Although many of those teachers
have moved to other Districts, they no doubt join with HEIA in expressing their appreciation.

As Dawn enters another phase in her life, she should be very proud as she looks back on her professional life. Congratulations on all that
you have achieved. | guess your school will miss you very much. The profession certainly will. On behalf of the Queensland Division of the
Home Economics Institute of Australia, and in particular all those members who have worked with you over the years in the Roma and
Chinchilla Districts, HEIA would like to thank you for your contribution to the profession and wish you well in retirement.

Principal, Jeff Cappel (R) making a presentation to Dawn (L).
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Diane was a passionate teacher and proud home economics
professional. She had a genuine love of her students that shone
through every classroom she taught in. Diane was a loyal and
reliable colleague and friend. She was a perfectionist and found
the pursuits of home economics a challenging outlet for her skills
and abilities.

Diane began her teaching career in 1987 at Atherton State High
School. Later that year, she was transferred to Kowanyama.
For most of us ‘city’ folk, a stint in a remote area would be too
much, but Diane loved the experience. She spoke fondly of the
people from this community and had many tales about teaching
about bush tucker and working with the children and indigenous
teaching assistants. She enjoyed this adventure.

In 1990, Diane was transferred to Wavell State High School. The
transition from a remote school to a large metropolitan high
school was one of contrasts, but Diane brought with her a sense
of connectedness and community. She became an integral part
of the social fabric of Wavell High.

Through her skills in home economics and her craft of teaching she
touched the lives of many fine young Australians. She employed
her love of textiles in organising fashion parades, designing
and creating costumes for musicals, drama performances and
dancers. Her love of fine food and cookery was nowhere more
evident than in her hospitality classrooms. Her ability to rally team
spirit and cooperative effort was exemplified through the skills
of her students and their outstanding achievements in culinary
competitions. The fact that many of her students now pursue
careers in the hospitality industry attests to this.

Diane Michelle Stafford (nee Best)
19662007
Home economics educator

Diane actively participated in many HEIA professional development
activities including conferences, workshops, breakfast meetings
and forums. She enjoyed the opportunity to contribute and
interact with home economics educators. She attended the live-
in conferences held at the Pan Pacific Hotel on the Gold Coast
and also at the Stamford Plaza, and used these experiences to
enrich her classroom.

Diane loved to tell and be told stories. She used this to capture
the minds and hearts of her students. Diane helped students
to realise their full potential by setting high standards and then
providing the support and encouragement they needed. She
always listened and inspired others to have the courage to follow
their dreams.

It was Diane's deepest desire to have a family of her own to
love. She was so fulfilled to be able to use her skills and talents
to cherish and nurture her husband Charlie and beloved child,
Lily. Nowhere was she happier than in her own home. Diane
embodied the essence of home economics. Relationships were
key to her daily life. She lived her life dedicated to ‘the wellbeing
of self and others', and has inspired many students and teachers
alike. We will miss her contribution to the teaching profession,
particularly in the field of home economics education.

Her friend and colleague

Tina Smeed
Wavell State High School

TEACHERS

Author unknown but acknowledged (submitted by Helen Johnston)

The dinner guests were sitting around the table discussing life. One man, a Chief Executive Officer, decided to explain the problem with educa-
tion. He argued, What's a kid going to learn from someone who decided his best option in life was to become a teacher? He reminded the
other dinner guests of the old adage about teachers: ‘Those who can, do. Those who can't, teach.” He continued: ‘You're a teacher, Jane. Be

honest. What do you make?’

Jane thought how she made kids work harder than they ever thought they could and how she had made a C+ student feel like the winner of
an Olympic Gold Medal because he or she has tried his or her best. She replied:

‘You want to know what | make?

| make kids wonder.

| make kids question.

I make them criticise.

I make them challenge social policy.

I encourage them to make informed choices about their daily living.
I make them apologise and mean it.

I make them wrrite.

| make them read, read, read.

I make them show all their work in maths and perfect their final drafts in English.
I make them understand that if you have brains and follow your heart and, if someone ever tries to judge you by what you make, you must

pay no attention because that person just didn't learn.’

Jane paused and then continued, “You want to know what I make? | make a difference.
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Further Professional Development
workshop opportunities in Term 4

If you attended the eduNation conference, you would have learned
many aspects of nutrition education, but have you been able to
implement these strategies into your program? Need some guidance?
Then this is your opportunity to spend a day working collaboratively
with colleagues, planning and developing units of work that will
engage and motivate students to make changes to their behaviour.
You will leave with a unit of work that suits your situation and that
includes assessment items with criteria and standards for making
judgments in accordance with the requirements of reporting A—E.

Not able to attend the conference? Then this workshop will bring you
up to speed.

For more detailed information about the workshop see your eduNation
Professional Development brochure or access on the website
www.heia.com.au/heiaq

Registration is through Conference Services and the form is on the
back of the brochure.

Due to demand, two more workshops have been planned for
Term 4:

BRISBANE

Saturday 27 October

Virginia Palms International Hotel
Sandgate Road Boondall

GOLD COAST

Saturday 24 November
Trinity Lutheran College

641 Ashmore Road, Ashmore

Some comments from previous attendees:

« Addressed practical aspect of writing programmes and
assessment and criteria sheets. Great that we worked on our own
programme.

« Very relevant information with lots of examples and handouts for
us to refer to later.

+ Thought provoking

+ This makes my role stronger and has empowered me to transform
the education of Home Economics in our school.

* Helpful information to overhaul and update unit planning and
assessment criteria—helped to straighten thinking

« Very professional. Well explained new concepts as well as making
me think about what | am teaching and my outcomes for learning
with students An excellent opportunity to be brought up to date
with the latest standards and expectations of assessment and
actions!

« Very motivating and thought provoking. | wish | could have at least
a 2-day workshop on program writing and criteria guidelines.

+ Friendly, productive and inspiring day to enhance and build on
knowledge and skills.
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Getting the
job done at
the Townsville
workshop

Delegates from
Ayr SHS getting
set up for the
day

at the Townsville
workshop

Professional Development sub-committee
(L-R): Yvonne Rutch, Carol Turnbull,
Kaylene Gleeson, Julie Nash
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OCTOBER 2007

72007 Diewy Dedres

OCTOBER 2007

13 October

Luncheon: Past and present members of HEIA(Q)
Committee of Management

Contact Helen Keith:

Telephone 07 3345 5223

Email: khkeith@bigpond.net.au

14-20 October

Nutrition week (Theme: Falling in love with food)
Contact Nutrition Australia:

Telephone: 07 3257 4393

Email: gld@nutritionaustralia.org

14-20 October
Anti-Poverty Week
http://www.antipovertyweek.org.au

20 October
World Osteoporosis Day

27 October

HEIA(Q) eduNation one-day workshop

Virginia Palms International Hotel, Boondall, Brisbane
Contact Denise McManus:

Telephone 07 3865 1401

Email: zzdmcman@westnet.com.au

NOVEMBER 2007

24 November

HEIA(Q) eduNation one-day workshop
Trinity Lutheran College, Gold Coast
Contact Denise McManus:

Telephone 07 3865 1401

Email: zzdmcman@westnet.com.au

EalINGs
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Valua Yoursalf
and Your Health

National Nutrition Week

Theme: Falling in love with food
14-20 October 2007

Nutrition Week is a national campaign conducted annually by Nutrition Australia. The
aim of National Nutrition Week is to raise the awareness of the importance of healthy
eating for optimal health in the community. Nutrition Australia has adopted the 5-year
theme of ‘Falling in Love with Food’. Nutrition Week enjoys the support of a multitude of
government organisations and non-government organisations.

For further information contact:

Nutrition Australia:
Telephone: 07 3257 4393
Email: gld@nutritionaustralia.org
Website: www.NutritionAustralia.org
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